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MMA Skill Set

Students in our program further refine
their knowledge of coding (Python, R,
SQL, noSQL, Hadoop, etc.) and database
management systems. MMA courses
solidify their skills in our three pillars of
education: advanced statistics,
technology, and business strategy.

[ More Info ]

As core to our prog;

am, students engag

experiential projeets with industry professionals.

MMA ®XP) Analytics
Consulting Projects

Solve significant data & analytics
problems aimed to boost your top or
bottom lines. A team of McGill MMA
students will work with you to produce
results according to your organizational
needs.

[ More Info ]

_ Through our 1000-heur, zerg;tee engagement
opportunity, McGill MMA stg dents have worked
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Diverse Student
Backgrounds

The diverse experiences and skills McGill
MMA students bring to the table enrich
the potential for innovation and new
insight. We recruit students with
backgrounds in Math & Science,
Statistics, Computer Science,
Engineering, Business Commerce, and
more!

[ More Info ]

[ Sign up here }

Exposure to State-of-the
Art Technology

Industry Tech days and extracurricular
activities expose McGill MMA students to
Microsoft Azure Cloud APls, SAS, Google
Cloud Machine Learning Tools, IBM
Cloud, and other essential tools.

[ More Info ]



https://www.mcgill.ca/desautels/programs/mma/industry-partners#involved
https://www.mcgill.ca/desautels/programs/mma/overview/experiential-learning
https://www.mcgill.ca/desautels/programs/mma/overview/experiential-learning#Capstone_description
https://www.mcgill.ca/desautels/programs/mma/our-community/class-profile
https://www.mcgill.ca/desautels/programs/mma/overview/experiential-learning#exp
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Business Strategist Data Analyst/Modeler Data Engineer/Coder Visualization/UI
Designer

How do we solve it? Define formulas/algorithms Integrate solution components Design front end for best user adoption

What is the problem? ldentify core data needs Automate data sourcing

Articulate User Experience
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Back End - Middle End - Front End -
Data pipeline KPI / Predictive Model User Dashboard

Project Project Project
Demand Forecast Predictive Modelling.

Client Pain Point Example Client Pain Point Example Client Pain Point Example
Largely manual process matching multiple criteria.

Analytic Solutions Analytic Solutions

M . , Analytic Solutions
« Optimization engine that gives recommended ¥t

schedule

Data pipeline that sources root data automatically
Descriptive/KPls

Predictive

Prescriptive/Optimization
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Sign up here


https://www.mcgill.ca/desautels/programs/mma/industry-partners#involved
https://www.mcgill.ca/desautels/programs/mma/overview/experiential-learning
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Past Clients

Corporate Partners
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https://www.mcgill.ca/desautels/programs/mma/industry-partners#involved

Financial/Insurance Consulting/ Telecom/ Healthcare/Pharma
Technology Entertainment ek . o
redictive Forecasting & Decision

& Bl Measurement, Fraud/Anomaly Process Optimization, Fraud/Anomaly CRM Automation, Process Optimization Automation, CRM Automation
Detection, Customer Segmentation & Detection

Bl Measurement

Process Optimization, KPI Determination

Industrial/ Public Sector/NGO Retail/Marketing Startups/Other
Manufacturing

Students also have the opportunity to provide their expertise to small and medium-sized
community projects. Learn more about our data philanthropy initiatives.

Learn more

Sign up here



https://www.mcgill.ca/desautels/programs/mma/industry-partners#involved
https://www.mcgill.ca/desautels/programs/mma/overview/experiential-learning/corporate-projects

KPI Determination &
Bl Measurement

« Carrier Profitability Forecasting
« Customer Lifetime Value Estimators

Predictive Forecasting &
Decision Automation
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Customer Segmentation Data Management CRM

& Market Expansion

Automation Automation

« Market Expansion - Small & Medium « Data Procurement Automation & OEM-Supplier Matching Scorer

Enterprises

Customer Segmentation CRM Automation using IBM Watson

« Product Assortment Promotions & « Data Pipeline Development & PR Event Impact Evaluation

Customer Engagement Strategy Channel Expansion Automation
Delivery Predictions & Supplier

Fraud/Anomaly
Detection

Performance Scorecarding

Product Recommendation &
Bundling Engine

Supply Chain Disruption Predictions

Process Visualization/
Optimization Smart Dashboarding

Sign up here



https://www.mcgill.ca/desautels/programs/mma/industry-partners#involved

All Partnership
Opportunities

AA program currently offers the foll
es 1n order of least to highest engage

“ p

Least

Recruitment Partnership

Guest Presenter/Training

Events

Analytics Coaching

MMA Advisory Board

Analytics Consulting Projects

Highest New Course Development

Discover Al
Challenge

Events

(zuest Speaker /Training Expand your brand awareness via industry panels or

networking events.

Recruitment Partner Shlp Expand your brand awareness via in-class guest lectures.

Enjoy a pre-selection of stronger candidates and further [ More Info ]

develop your analytics and technology hiring pipelines.

[ More Info ]

[ More Info ]

Analytics Coaching

MMA Advisory Board New Course Development

FEFEEN

Analytics Consulting Projects

Work with a team of 4 to 6 McGill MMA students on
your data analytics projects through our zero-fee
consulting engagement opportunity.

[ Learn more ]
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https://www.mcgill.ca/desautels/programs/mma/overview/experiential-learning#Capstone_description

Data Philanthropy

gcommmnty C()m
following 1ndustr €s:

Public NGO/Social Services Health/Nutrition Startup/SME
Sector/Government Services

Social Innovation Community Building Education/Research Charity/Foundations

« WeVillage « Borg Design Management « Conflict Analytics Lab Queens « McGill MasterCard Foundation (MCF)
« MCCHE - McGill Centre for the « Charity Intelligence Canada University

Convergence of Health and Economics « We3 « Sustainable Projects Fund (McGill)
« Turbodega « Santropol Roulant . McGill Experimental Medicine
« McGill Alumni Relations & MCCHE



http://
https://www.mcgill.ca/desautels/programs/mma/overview/experiential-learning/community-projects

Business
for change

[ Send us an emall ] m q D E [ Visit our website ]
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