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Ashwin Abraham - Équipe mobile en alimentation de Petite-Bourgogne & Solidarité Saint-Henri 

 

Student Bio 

Ashwin Abraham is a third year McGill management student pursuing a 
triple concentration in Strategic Management, Finance and Operations 
Management. Having spent most of his early life in the Middle East, 
Ashwin went on to finish his secondary education in the UK where he 
lived as a boarder for 6 years. He has an avid interest in travelling and 
hopes that his future career will allow him to spend some time in one of 
East Asia’s metropolises.   

Organizational Mission  

Solidarité Saint-Henri aims to improve living conditions for the community of Saint-Henri and 
operates on the values of solidarity, of democracy, social justice, commitment and empowerment. 
The organization’s drive is based on three main areas of intervention that are addressed collectively: 
student retention and the prevention of substance abuse among youth, neighbourhood planning and 
food security.  

Équipe mobile en alimentation de Petite-Bourgogne works towards providing the community of 
Little Burgandy with affordable fruits and vegetables in a dedicated effort to promote sustainable 
development and fight poverty. The organization also offers cooking courses and workshops that 
highlight the importance of proper nutrition. 

Internship Mandate  

As part of this year’s Impact Internship Program, Ashwin is working with Solidarité Saint-Henri and 
Équipe mobile en alimentation de Petite-Bourgogne to facilitate the formulation of a 
communication and business plan by conducting market research and participating in day-to-day 
activities. Through this, he will look to rationalize processes, optimize synergies and encourage 
collaborative work among different like-minded organizations in the area. He will also contribute to 
the development of a more efficient inventory management process.  
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Romain Ades - Équipe mobile en alimentation de Petite-Bourgogne & Solidarité Saint-Henri 

 

Student Bio 

Romain Ades spent most of his young adult life near Nice in the south 
of France where he attended an international High School. This 
experience broadened his horizons and gave him inspiration to travel 
and discover the world. He is currently studying Economics and 
Finance, realizing one of his childhood dreams of studying abroad. 
After graduation, he would like to work for intergovernmental or non-
governmental organizations.  

Organizational Mission  

Solidarité Saint-Henri (SSH) is part of RESO, an economic development organization seeking to 
revitalize the South West neighbourhoods of Montreal. SSH is a “conversation table” where more 
than 20 organizations collaborate together to fight poverty and promote values such a solidarity, 
social justice and empowerment.  SSH intends to achieve these goals by focusing on three points: 
youth drug addiction prevention, neighbourhood planning, and alimentation security.  

In order to achieve the latter, the organization has been working for more than one year with 
l'Équipe mobile en alimentation de Petite-Bourgogne (EMA), whose mission is to improve the 
alimentation of the local population to tackle poverty and promote sustainability.  

Internship Mandate 

As an intern for Solidarité Saint-Henri and l’Équipe mobile en alimentation de Petite-Bourgogne, 
Romain will: a) work on a communication plan to promote the organization(s) activities and 
encourage collaborative work among the different organizations of the neighbourhood, b) 
contribute to the elaboration of a market study and a business plan, c) elaborate tools & mechanisms 
to manage inventories, and d) assist with management of market activities.  
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Megan Alexander - Centre for Social Innovation  

 

 Student Bio 

Megan Alexander recently graduated from the Faculty of Management at 
McGill where her fields of study were Entrepreneurship and Theatre. 
She grew up in Toronto before moving to Montreal four years ago to 
commence her undergraduate degree. During these past four years, she 
has expanded on her fields of interest in various ways. She became more 
involved in the Theatre program, as an executive member for the Arts 
Undergraduate Theatre Society and a participant in the Costuming Team for 
two performances this school year. In addition to Theatre, the topic of 
sustainability has continued to interest her, both outside and in the 

classroom. This interest stemmed from the Management class, Social Context of Business, and 
continued through her studies and into her chosen exchange school, the Copenhagen School of Business. 
Additionally, her exchange amplified her love of travel, as this is the second exchange she has 
embarked upon in her school career. Her other interests include sewing, gardening, cooking, scuba 
diving, and social media blogs.  

Organizational Mission 

The Centre for Social Innovation in Toronto has a mission to facilitate social innovation due to 
unprecedented economic, environmental, social, and cultural shifts occurring in today’s society. 
They work to provide a space, community centre, and incubator for businesses that have sustainable 
or socially innovative practices in order to foster the communication and collaboration necessary to 
best achieve their objectives. In this way, members of CSI can turn their ideas into impact using the 
given spaces, relationships, and knowledge that the company provides. In sum, the Centre for Social 
Innovation provides the means required to best promote the innovation necessary for our world 
today.   

Internship Mandate  

During the ten-week internship with CSI, Megan is expected to work closely with the directors, 
events coordinator, and communications team to perform various tasks. She aims to help organize 
and facilitate the events that the participating member companies wish to execute, as well as take the 
lead on planning the annual ‘summer in the park’ event for both participating members and staff. 
Her duties will also include marketing, whereby she will be working to build a strategy to accelerate 
CSI’s outreach to various universities. Finally, she will perform tasks to make improvements on the 
company’s organizational behaviour and eventually implementing new processes that will improve 
company culture.  
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Eileen Chen - The SWAP Team  

 

Student Bio 

Eileen Chen was born and raised in Montreal, and is expected to 
complete her Major in Marketing with a Concentration in Strategic 
Management in May 2014. Passionate about marketing communications, 
she intends to do everything in her power to increase her knowledge of 
the field - without compromising her ethics and values. She demonstrates 
her commitment to marketing through her position of President at the 
Marketing Network, McGill’s marketing club. In terms of work 
experience, Eileen has worked as a summer intern at the fashion 
recruitment agency Patty Shapiro & Associates, a marketing intern at a 

start-up called Kutoto, and as a Junior Social Media Manager at Hashtag Media, a local social media 
agency. 

Organizational Mission  

The SWAP Team is a non-profit social enterprise based in Montreal and run by volunteers. Pioneers 
of the clothing swap trend and the collaborative consumption movement, the popular event Take 
Off Your Clothes has excited audiences since 2007. The many chapters have hosted events in 
Montreal, Toronto, Calgary, Ottawa, Boston, MA, Winnipeg and New York City. The organization's 
efforts have resulted in 46,629 garments swapped, 48,500 garments donated to charities, 95,129 
garments diverted from landfills, $932,580 saved by swapping - and counting! 

The SWAP Team's mission: 

1. Provide good quality clothing to charities, who then use the clothes for their local 
community programs 
2. Provide communities with an alternative to new clothing consumption (e.g., collaborative 
consumption) 
3. Promote eco-friendly and socially conscious clothing consumption 
4. Develop upcycled items from used clothing, textiles and waste materials from the garment 
industry 

Internship Mandate  

As the Digital Marketing Intern, Eileen will report directly to the President and lead the dynamic 
marketing team on all digital marketing initiatives. These include the use of online project 
management tools, editing press releases and blog posts, scheduling meetings, creating content 
marketing strategies, presenting reports on digital marketing performance, and more.  
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Elana Cipin - DECODE Global 

 

Student Bio 

Elana Cipin completed her fourth year studying at McGill University, in 
the Desautels Faculty of Management and she is working towards 
earning her BCom with a Major in General Management, with three 
Concentrations: Strategic Management (Social Context), Marketing, and 
International Business.  She will be returning in the fall for one semester 
to complete her degree.  

Organizational Mission 

DECODE Global is a start-up based in downtown Montreal. DECODE Global develops mobile 
games striving to raise awareness of critical global issues, in order to achieve social change. They are 
engaged in driving social change with communities at an international level, through developing 
games in North America, India and the Caribbean. They also offer fellowships to humanitarian 
technologists to help build new games. They focus on making the games fun and attractive, while 
still teaching about important social issues.  

Internship Mandate  

As a summer intern at DECODE Global, Elana will be given a diverse set of tasks and 
responsibilities throughout the summer. She will be helping to scale the Workshop Program, which 
aims to teach participants the different ways that games can improve awareness of social issues. She 
will be involved in assisting with market analysis, researching new business opportunities and clients, 
assessing competition, pricing and promotion strategies and more. Since DECODE Global is still a 
small and relatively new company, she expects to explore many different sides of their business 
activities, as their needs are likely to change in their day-to-day operations.   
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Michelle Egery - Made in Montreal  

 

Student Bio 

Michelle began her Bachelor of Commerce at the Desautels Faculty of 
Management in 2009 and will graduate with a Major Concentration in 
International Management and Minor in Environmental Studies. With a 
keen interest in international affairs and sustainable development, over the 
last four years she has participated in a number of international 
humanitarian projects to gain practical experience working in the non-
profit sector. She has also developed key knowledge in retail, marketing, 
customer-service and promotions through various part-time positions.  

Organizational Mission 

Made in Montreal (MIM) is an early-stage NGO dedicated to promoting urban manufacturing and 
locally made goods in the City of Montreal, with the broader mission of contributing to sustainable 
economic development. Their online searchable index of local businesses is a comprehensive 
platform that provides critical visibility and easy consumer access. In addition, the organization 
offers complementary planning, networking and promotional services to support local businesses 
and enhance their opportunities for success.  

Internship Mandate  

MIM is at an exciting stage of their development, and while they have a number of promotional 
projects underway, their primary mandate will involve the creation of a Community Engagement 
Package as well as assembly of a Board of Directors for their first Annual General Meeting. 
Michelle’s work with Made in Montreal will be a critical opportunity to engage with primary 
stakeholders and develop her local network.  
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Maya Goodwill - Centre for Social Innovation 

 

Student Bio 

A recent McGill graduate, Maya was born and raised in Vancouver, BC. 
She has always been quick to question the norm during her time at 
McGill, finding herself to be critical of certain mindsets and business 
practices emphasized in the classroom. Her passion for Social 
Entrepreneurship began while on exchange in Barcelona in the spring of 
2012, where she enrolled in an inspiring course on the subject. Her 
understanding and passion continued to grow through Introduction to 
Social Entrepreneurship & Social Innovation this past fall, where she had 
the opportunity to work alongside many like-minded students. Maya 

hopes to pursue a career within the social economy sector, working to expand the use of business 
and entrepreneurship in creating positive social impact within local and global communities.  

Organizational Mission 

The Centre for Social Innovation uses shared workspace in order to create community, and in turn 
foster innovation. With collaborative space central to its model, the centre incubates emerging 
enterprises and develops new models and methods with world changing potential. They work to 
bring together different people and organizations in order to tackle pressing social, economic, and 
environmental issues. Through their use of innovation and entrepreneurship, CSI has contributed to 
positive social impact in areas as diverse as health and education to arts and environment.  

Internship Mandate 

As a part of the Programming team, Maya will lead the outreach, recruitment and selection for the 
ING Agents of Change Youth program. This will include developing a survey for past AoC 
participants, addressing the needs of participants in order to improve the program, and defining the 
problem statement that the new cohort of applicants is to address. Maya will also assist with other 
events and activities as needed over the summer.  
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Julian Kosma - The Jeanne Sauvé Foundation 

Student Bio 

Julian Kosma is in his final year at McGill where he is pursuing a Bachelor 
of Commerce in Finance with a concentration in Organizational 
Behaviour.  He took Introduction to Social Entrepreneurship & Social 
Innovation to learn about the difficulties of measuring organizational 
impact and the progress made in the domain of social finance.  In 
November 2012, Julian received sponsorship from the J. W. McConnell 
Family Foundation to attend the MaRS Social Finance Forum in Toronto.  
The two-day conference furthered his enthusiasm and engagement with 

the field as he took part in discussion sessions on social return on investment (SROI), social impact 
bonds, and the newly-developed GIIRS investment evaluation system. For the past two years, Julian 
was the President of the OUTlook on Business Management Undergraduate Society (MUS) club, an 
organization he founded to educate students about managing sexual diversity concerns in the 
workplace.  For this, he and the club received the MUS Innovation of the Year Award in 2011.  The 
subsequent year, he sat on the MUS Board of Directors as the Clubs’ Council Representative, 
evaluating budget proposals submitted to the Finance Committee and overseeing Executive 
decision-making.  Interested in the role the internet has played in transforming consumer behaviour, 
Julian interned with the ALDO Group in their e-Commerce department to learn how to evaluate the 
results of pilot online marketing initiatives.  He still consults for both their e-Commerce and 
Consumer Insights departments.   

Organizational Mission  

The Jeanne Sauvé Foundation was created by Madame Jeanne Sauvé, Canada’s first woman to be 
Governor-General, Speaker of Canada’s Parliament, and Federal Minister from Québec, to help 
prepare young adults of merit so that they can develop their potential and skills to be used towards 
making a difference and building a better future for the societies of tomorrow.  The Foundation’s 
flagship initiative, the Sauvé Scholars Programme, exists to equip, empower, and enable emerging 
leaders to address critical global challenges in their respective communities and countries. The 
Foundation’s headquarters is an emerging hub for youth leadership, engagement, and social 
entrepreneurship. 

Internship Mandate  

Julian looks forward to: a) contributing to the Foundation’s strategic planning process; b) providing 
organizational support for the forthcoming Sauvé Year; c) assisting with the establishment of the 
World Economic Forum’s Global Shapers Montreal Hub; d) providing a comprehensive input and 
administrative coordination for The Beaverbrook Group; and e) compiling data on impact investing, 
economic growth, public leadership, and social entrepreneurship.  
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Georgina Price - Artistri Sud 

 

Student Bio 

Georgina Price will be entering her third year at McGill this fall. She is 
majoring in International Management, with a minor in International 
Development Studies and a Concentration in Marketing. She grew up in 
the suburbs of Greater Vancouver, in a small family with one brother and 
two ultra-supportive parents. She played highly competitive soccer and was 
involved in theater, but now she enjoys the guitar, playing intramural 
sports, and practicing my Spanish at every available opportunity. After 
graduating high school, she took a gap year and worked full-time for a 

grocery store deli.  For two months of that year, she lived with a host family in Chihuahua, Mexico 
which brought her out of her comfort zone and propelled her into her love for Spanish. Not to 
mention my love for all things chile and stuffed with queso.  

Organizational Mission  

Artistri Sud is a non-profit organization that promotes women’s empowerment through 
entrepreneurship in South America and Africa. They work primarily with female artisans in Bolivia 
and Cambodia, and have developed a training program to empower these women with basic skills to 
run their own businesses and sell their handicrafts. Through the power of entrepreneurship, these 
women will be able to generate revenue streams that will feed back into their families and 
communities.  

Internship Mandate  

This summer Georgina will be helping Artistri Sud develop a marketing strategy to sell the artisans’ 
products to retailers in Montreal so that they can enhance this revenue stream for the female groups 
in Cambodia and Bolivia. She will be assisting with all aspects of the marketing, including 
formulating promotional strategy and materials, determining potential retailers, communicating with 
the artisan groups, and determining forecasting and the capacity Artistri Sud will have to achieve 
their goals for this endeavor.  
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Sean Reginio - The J.W. McConnell Family Foundation 

 

Student Bio 

Sean Reginio is from Mississauga, Ontario, an avid Atlanta Falcons fan, 
and intent on discovering social innovations that will solve complex global 
issues. He’s fascinated by the creativity, enthusiasm, and compassion that 
fuels the social economy, and, as an Economics student entering his 
graduating year, he is eager to put his skill to the test.  

Organizational Mission  

The J.W. McConnell Family Foundation engages Canadians in building a 
more innovative, inclusive, sustainable and resilient society.  

Internship Mandate 

During his time with the J.W. McConnell Family Foundation, Sean will: a) complete research to 
produce one of the first reports on the market for social finance and impact investing in Canada; b) 
engage with mental health organizations to discover gaps in support for youth struggling with the 
diverse challenges of mental health; c) create new knowledge management strategies for a learning 
organization where information is the most important commodity; and d) explore effective strategies 
in food systems management and environmental philanthropy by interviewing community 
foundations.  
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Amy Weinrieb - Centre for Social Innovation 

 

Student Bio 

Originally from Toronto, Amy Weinrieb recently graduated from the 
Desautels Faculty of Management with a double concentration in 
Marketing and Strategy and a minor in Environment. Passionate about 
social entrepreneurship, she aspires to apply her education to 
revolutionize the current food system. Amy is an avid hot-yogi who, in 
addition to learning more about food systems, very much enjoys both the 
preparation and consumption side of food! 

Organizational Mission 

The Centre for Social Innovation (CSI) creates community workspaces, incubates emerging 
enterprises and develops new models and methods with world-changing potential. CSI currently 
operates three community workspaces. Together the spaces are home to more than 400 
organizations that are active in issues ranging from health and education to arts and environment. 
The Centre for Social Innovation is a place to spark new ideas, collaborate with new colleagues, and 
strengthen the work of organizations or projects. 

Internship Mandate 

Amy will work directly with the Director of Programming on the CSI’s training and education 
program. She will assist with the survey data analysis to assess the needs of all members. 
Additionally, she will implement mentoring and advisory services to be delivered in all three 
Toronto locations, and create a social entrepreneurship curriculum that supports the professional 
development needs of the sector. 
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Jessica Xiao - La Gaillarde  

 

Student Bio 

Jessica Xiao, a B.A. & Sc. Candidate 2013 studying Economics and 
Psychology was inspired to pursue social business after attending a talk by 
Muhammad Yunus her first year in Montreal and hasn’t looked back since. 
She’s volunteered as a member of the Advisory Board for Artistri Sud, a 
local non-profit organization dedicated to creating and delivering business 
development and entrepreneurship empowerment trainings to women in 
developing countries to provide them with capacity to provide sustainable 
livelihoods to their families through their craft. She has also contributed to 
McGill Desautels Integrated Management Institute’s Social Economy 

Initiative and performed social finance research, particularly in the subject of impact investing. She 
would like to pursue a career working on solutions to complex problems women’s rights (maternal 
healthcare, forced prostitution/trafficking, advocacy, institutionalized violence against women) or 
education policy reform. In her leisure time, you can find her surrounded by her book collection, 
cuddling with her cat Jasmine, or trying to be artsy. 

Organizational Mission  

La Gaillarde’s mission is to promote and support the local eco-design industry and its artisans, raise 
awareness about environmental issues and reduce textile waste, by promoting the reuse and recycling 
of garments. 

Internship Mandate  

Jessica’s mandate is to create an action-based marketing plan adapted to the needs and resources of La 
Gaillarde, including suggestions that will allow the organization to increase its visibility in its 
neighborhood and beyond while expanding their customer base. She will also create a 
communications/media relations plan as well as regular press releases, thus working as a liaison with 
the press. 

 


